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LU Objectives:

1. To present the birth and development of
Accessible Tourism / Tourism for All in
Europe

2. To show the market size of Tourism for All
and its current and potential economic
iImpact

3. To highlight the close correlation between
accessibility and quality of the tourism
offer

Source: UNWTO
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Brief history of Accessible Tourism / Tourism for ALL

Attention to disability issues (and to Accessible Tourism) began in the
1980s:

1981 “The International Year of Disabled People” proclaimed by the
United Nations General Assembly

1983 The "Decade of the Disabled" begins (1983-1992)

1988 Creation, in the UK, of the Tourism for All working group and
publication, in 1989 at the end of a conference, of the "Tourism for

All" report aimed at tourism operators

the DG Enterprise & Industry of the European Commission publishes

two documents:
- Accessible Europe — A guidebook for disabled tourists

- Making Europe more accessible to disabled tourists

Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006




M1 LU2 - Accessible Tourism History and Business Case

e 1992 Adoption by the United Nations General Assembly of the
resolution "Standard Rules on the Equalization of Opportunities
for Persons with Disabilities"

e 1993 Conference “Tourism for All in Europe — Tourism 2000” and
presentation of the report produced by Touche Ross “Profiting
from opportunities — a new market for tourism”

1995 Declaration of Barcelona during the European Congress
“The City and the Disabled”

2002 Madrid Declaration about Discrimination
Council of EU Resolution on the future of European tourism

e 2003 European Year of People with Disabilities "Nothing About Us
Without Us!"

e Disability Action Plan (2004-2010)
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Market size in the EU

Demand
and economic impact

Results of the study “Economic impact and travel patterns of accessible
tourism in Europe” Financed by EU (DG Enterprise & Industry) and
carried out in 2014 by
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Demand
Main findings

138,6 millions of persons with specific access requirements
in the UE in 2011 (around 1/3 of total population) of which:
35,9% people with disability aged 15 - 64

64,1% older people (aged > 65)

In 2012, 783 miillions trips within EU by Europeans with specific access
requirements and 17,6 millions trips by tourists with specific access requirements
coming from 11 key markets outside Europe
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Economic impact

Global impact

(direct, indirect and KR ’"""’ & i
induced) e
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Global impact (direct, indirect and induced)
Key findings

In 2012 the tourist demand of Europeans with specific access requirements
generated within the EU:

786 billion Turnover (352 direct and 434 indirect and induced)

356 (150+206) billion GDP, equal to 2.6% of total EU GDP

8.7 (4.2+4.5) million employees, equal to 4.2% of total EU employment

To this impact, the one generated by tourism demand from non-European
countries must be added. Considering the 11 key markets, in 2012 the
demand of tourists with specific access requirements generated: 34 billion
turnover, 17 billion GDP and 538 thousand employees.
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Accompanying persons

People with specific access requirements in Europe
travel with an average of 1.9 accompanying persons:
People with disabilities with 2.2 accompanying persons
Older people with 1.6 accompanying persons

Consequently, the assessment of the real economic contribution
of accessible tourism should also take into account the multiplier
effect generated by accompanying persons.
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Market size in the EU
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Current and potential supply

Results of the study “Mapping and Performance Check of the Supply
of Accessible Tourism Services in Europe” financed by EU (DG
Enterprise & Industry) and carried out in 2014 by :
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Potential market

Current offer and growth potential

313,286 tour operators with accessible services
in the EU in 2012 (only 9.2% of the total). ’
Estimated gap Of 27.8% between the current Numbers of Accessible Tourism Suppliers in EU based

on AlIS and Pantou

offer and the demand for accessible tourist services..

More than 3 million tourism businesses in Europe unprepared to
provide adequate services for the accessible tourism market.

An additional 1.2 million capable and prepared businesses will be
needed by 2020 to meet demand forecasts.
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Suppliers’ Perceptions of Barriers Inhibiting Accessible Tourism Services

High investments and/or additional costs | ¢-::
Lack of financin N -
e urements ™ N 7
requirements :
Lack of guidelines and standards of accessibility _ 33%
Marketing barriers and problems of attracting tourists with _ 28%
accessibility requirements °
Accessibility requirements are too complex to implement _ 25%
Negative atitudes of staff or other customers _ 22%
Hiring or training staff in accessibility needs _ 21%
Legal requirements _ 16%
Lack of time _ 15%

B Businesses which cater to everyone including (some or complete) provisions for accessible tourism

Source: Mapping and Performance Check of the Supply of Accessible Tourism Services in Europe
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Problems

For public and private enterprises

 Customer needs are not known or often misinterpreted

* |nvestment costs are poorly valued and often exaggerated

Accessibility is very often seen as a "problem" rather than a "business
opportunity".
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B e ——mm=]| Potential market

Scandlc
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AEEESSIBILITY L “Autumn 2003 was the first time |
SADLOON came to the office with my rehab
dog Ada.

The aim was for Scandic to attract
more guests — everyone’s money
was equally valid.”

Magnus Berglund, Scandic Hotels Accessibility

Ambassador
e https://www.youtube.com/watch?v=y78Yf1003es
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. 'Hi'ghly positive feedback in terms of customer satisfaction

e 15.000 more nights sold in Sweden in 2005.
e Substantial increases in turnover every year in all countries

Much of the investment repaid in less than a year
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https://www.youtube.com/watch?v=y78Yf10O3es
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Accessibility = Business Opportunity

Seniors and people with disabilities (permanent or temporary)
represent a very significant market

If supply meets demand, it happens:

* increase in tourist flows and expenditure

e possibility to deseasonalise

* average longer stays

 competitive advantage

e better overall image
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Accessibility = Quality

Spreading the culture of accessibility

U

Improvement not only of the tourist offer aimed at

people with specific access requirements but also of the
offer for all other visitors

ACCESSIBILITY

Quality element of the tourist offer
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Tourism service chain
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Quality factors of tourism for all

v'Knowledge of the needs of the target customers

v Employees qualified to understand and respond to
specific requests when welcoming and relate with
customer with specific access requirements

v'Absence of obstacles to the fruition (barriers), i.e.
presence of tourism facilities complying with the
accessibility requirements indicated in the legislation §

v'Specific, reliable, verified and updated information
on the facilities characteristics
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Disclaimer

Some of the images included in the presentation are taken from
the Internet: if their use is subject to copyright, please notify it to
the coordinator of Games Without Barriers project who will
promptly remove them.

Send the notification by e-mail to m.minuti@incipitconsulting.it
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