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M4 LU 16 — Marketing Accessibility

LU Objectives:

1. To show how the tourism industry can
promote accessibility and attract the
inclusive tourism market.

2. To explain how guests search for
accessibility, the communication channels
and what prompts them to book.

3. To present some good communication
strategies and practices by tourism
destinations and businesses around Europe.
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It is particularly important for people with access
requirements that the information is:

@

Easy to find ®
in a specific Accessible

‘Access

Irfarmatior with information Reliable @

section as well in a number :
' of accessible with an Accurate
as throughout

: formats indication of so there are
the website who or what no nasty

organisation is surprises on
providing the arrival
information

Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006




M4 LU16 - Marketing accessibility

A guide to marketing

your accessibility

VisitEngland

s
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Key Marketing Tools

A. Your Access Statement / Accessibility Guide
B. An accessible website

C. Social media

D. Apps

E. Bloggers and travel review channels

F. Specialised listings, agencies and operators
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A. Access Statement / Accessibility Guide

An Access Statement is a summary of what is on offer and is
not a judgement on your accessibility.

The Statement should be accurate and factual.

For example, never say ‘we are accessible’, as this means
different things to different people.

Audit your business and describe what you have.
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. Access Statement / Accessibility Guide

Examples
VisitEngland @ & S&tland | Alba

» VisitEngland / VisitScotland Accessibility Guides
https://www.accessibilityguides.org/example-guides

fanbou.

* Pantou Access Statement (example)
https://www.thebrehon.com/files/hotel/downloads/The Brehon Access Guide May 2019 compressed.pdf

These marketing tools are dealt with in previous Learning Units
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eden project
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W ramain coo bist you ean eantinue te axplore sur fros

= living, play and mars, or

Visit

Plin your trip to the Eden Project's Biomes ard garders.

Today's openmg tmes

Closed

Seo full cpaning times

Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006



http://www.edenproject.com/

M4 LU16 - Marketing accessibility

The Eden Project, an educational charity, connects us with each other Eden Project
and the living world, exploring how we can work towards a better future. Bodelva
Cornwall

Our visitor destination in Cornwall, UIK, is nestled in a huge crater. Here, PLZ4 25G

masshvwe Blomes housing the largest rainforest in captivity, stunning UK
plants, exhibitions and stories serve as a backdrop to our striking

contempaorary gardens, summer concerts and exciting year-round family

events. Registered charity number 1083070 (The Eden Trust), Maoney

raised supports our transformational projects and learning programimes.

Eden Project

Contact us Newsletter sign-up FAQs Wedding and venue hire Jobs and volunteering

Cookies policy Privacy policy Terms and conditions Press area Accessibility

&= Deutsch ¥ Frangais g

@ﬂL i il

LOTTERY FUNDED Attractions

Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006




M4 LU16 - Marketing accessibility

Eden project website: online Access Guide

Before you visit

Get practical Information for planning your wisit to Eden.
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eden project [

Vist Edenathome Leamm Edenstory Makethe Change 8 Donate

What'shere Baforeyouvisit  Accommodation
g mgm -
Accessibility guide

¥ i L, . =

We remaln ¢ wr by i but you can continue to explors our [
living, play and more, or t

The Eden Project wants to provide a great experience for all
KBY Il'lfO ages, abilities and backgrounds. We wera crowned winner of

Accessitle parkingspacesand | LHE Inclusive Tourism Award by Visit England in 2017.
toilats

Pemsonal aEsistants get in free

VisitEngland &

Manuini and powered
wieeichars avallzble for free

Awards for Excellence

Read acessibiity reviews on
Euan's Cuide

Winner

leclusive Tourism a7
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Eden project website: online Access Guide

Park-and-ride

The Fark-and-ride buses run a non-stop service from the car parks to the nearest drop off point to the Visitor
Centre. The buses are fully accessible and all plck up and drop off paints have raised kerbs to accommadate
access.

Accessible parking

When you drive Into the Eden Froject please display your Blue Badge clearty If you have one. if you are not a Blue
badge holder but need accessible parking please speak to & car park steward whan you armive. Accessinle parking
spaces are avallable In car parks Apple 1, Apple 2 and Banana. The car park stewards will direct you, Please note
the Park-and-Ride buses do not run from these car parks. To get to the Visitor Centre from Apple 1 car park you
nieed to go down a tarmac path. The path Iz 32 metres long. The gradient [s 1:18 with 2 short staaper saction at
1:10. ¥ou can book assistance before you arrive. Please telephone our access ine on 01725 818895 for more
Informiation or 01726 811911 for the main switchboard. There are manual wheelchairs avallable In Apple 1 car
park.

Drop-off points

If you need to drop off someone there ks a drop-off anea in Apple 2 car park - for directions Just ask any of our car
park stewards. If further assistance |s required please call the steward team on 07929 202408

Taxi drop-off

The taxl drop off point Is Banana coach park where you will also find tollet facilities and lockers.

Visitor Centre

In frant of the Visitor Centre there Is a covered area. This area has flat level access. There are tollets and a cash
point and on the right s the Visitor Centre where you buy tickets and enter the Eden Project. If you need to
borrow a wheelchalr or would lIke assistance please see a steward In the Visitor Centre.

Accessible toilets

The Changing Places accessible tofet In the Vistor Centre includes a helght adustable changing bench, 2 holst
system, shower and space for one person with a disability and up to twa personal assistants. We also have ADI
todets on site for the bnd or M'ELH"Y rnpa]necl: one In the Link and one In the Visitor Centre.

"That @edenproject has a loo with a bench and hoist makes it one of only
a few places we can have a family day out"

Visitor tweet

4. During your visit

a) Getting Around

Gradients and surfaces

The Eden Projact ks 2n old clay mine and as such it iz a challenging site with a vanety of gradients. Zig-zag paths
that cross the slopes have been used to keep steep gradients to a minimum. There are a number of accessible
transport options on site and the stewards are atways keen to help. Path surfaces on site inside and outside the
blomes are tarmaced except for some of the paths In the Outdoor Garden in the Wild Comwall area. Please note
that the upper floor of the link bullding, whilst accessible, Is a decked area, so could prove burmpy for some

Route 3: Asslsted transport - The Land Train

Turn left from the Visttor Centre and take the laft turning under the covered walkway to the Land Train. The Land
train will take you through the Qubdeor Garden to the Stage area which Is & short flat walk from the Link bullding
and the entrance to the blomes. Tha last carriage has been adapted to accommodate up to 3 wheelchalrs, It is
alsa able to camy mast larger mobllity wheelchalrs. The entrance to the Blames s through the Link bullding which
Is between the two biomes. The Link bullding contains restaurants, cafes and tollets.

b) Accessible services and facilities

To help Eden provide you with the best possible service we ask you to provide any access requirements you may
have whan booking your tickets. The box office staff are fully trained to help with any Information regarding
access and have attended TypeTalk training. Tickets can be booked by telephoming the box office on 01726
811911 or on the Tickets page of cur website.

"A fab day out - huge thought has gone into wheelchair accessibility”

Review on Euan's Guide

c) Toilets

All tollets on site are easily accessible and offer accessible facllites. They are located In Banana coach park, the
Wisitor Centre (on the left as you come Inj, The Core and In the Link Bullding between the Biomes.

Cur accessible tokets In the Visitor Centre 2nd Link are equipped with the RoomMate device, which plays a
bespoke audio descnption allowing blind and visualty Impaired visitors to navigate the space. Listan to a taster
anlina.

d) Hearing loops

A hearing loop |s avakable at the access ticketing booth (il number 13) located In the Visitor Centre at arhval. It
will be shawn by the T and ear symbal sign an the desk.

"Our son has many sensory issues. So it is a wonderful place for him to
engage his needs"

Wisitor comment

e) Food and drink

The restaurants and cafés ar Eden offer vegetarian, vegan and gluten-free options. As well as enjoying the food
you can alsa find out all about food and how It grows at Eden. We support the local aconomy by buying local food
when we can

Cur permanent catering outlets and bars have dropped counters to help with accessibiity.

f) Seating and shelter

Eden has plenty of sheltered and Indoor spaces as well as the grear outdoors. There are also plenty of places to
take & rest, on a 52at Or O SOMe Frass.

g) Medical assistance
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C. Social Media Channels (@) w @ o

1. Spread the word about the company:
Social media users projected to increase to almost 3.1 billion in 2021.

Most popular social media platforms: Instagram, Twitter, and Facebook have
significantly impacted the way people travel.

87% of millennials are looking at Facebook for travel inspiration.
2. Attract new customers:

People discover and buy new products in-app.
43% of social media users have purchased a product after liking it on
Pinterest, Facebook or Twitter. For travel companies, this is an opportunity

to encourage their social media followers to become customers and grow
their revenue.

3. Increase customer satisfaction:

Social media platforms are a communication tool, faster than email or phone.
63% of people use social media for customer support & service enquiries.
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. Social Media: Which channels for travel?

r@] Instagram 1 billion monthly users (Jan 2020)

y’ Twitter 330 million monthly users (Jan 2020)

.| Facebook  2.38billion monthly users (Jan 2020)

@ Pinterest 335 million monthly users (Jan 2020)

DYouuhe You Tube 2 Billion monthly active users (Jan 2020)
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ocial Media: who is using — and for what?

|@| Instagram  sixin ten online adults have Instagram accounts.

- 75% of US businesses will be on Instagram in 2020 (est).
Instagram explore page viewed by 200 million accounts daily.

1)

Twitter 34% of Twitter users are females and 66% are males.
85% of SMEs use Twitter to provide customer service.

Facebook 96% of users access Facebook via mobile devices.

62% of online Seniors aged 65+ are on Facebook and
72% are between age 50-64.
Europe has 387 million Facebook users.

Pinterest There are over 175 billion ideas on Pinterest.

90% of Pinners described Pinterest as filled with positivity
72% of Pinners use Pinterest to decide what to buy offline.
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Social Media: YouTube ®oiube

Second largest search engine on the Internet (after Google)
80% of YouTube users come from outside the US.

35+ and 55+ age groups are the fastest growing YouTube
demographics.

Widely used for travel marketing — destinations, businesses
Travel hack videos (packing tips etc.)

Accessible travel hacks (for wheelchair users and others)
75% of adults turn to YouTube for nostalgia rather than
tutorials or current events.

Videos from destinations on YouTube

E.g. 360 videos from www.VisitEurope.com
https://www.youtube.com/channel/UC1SmOFecV7DGn5gn0FLw3lg
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SE English |

Espafiol
+ English

o Destinations E::;g:f e Browse Accessible
TUR4all Euskara Tourism resources experiences
Catala
Galego
Valencia

Portugués
Italiano

thiz

Participate | Startsession @

TUR4all

m— https://www.tur4all.es/

b Google Play
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Accessibility Apps: Tur4All

Help

You can search for resources by location,
proximity, category or accessibility criteria.
There are 59 types of resources organised
into 17 categories, for example:

Accommodation
n Bars and
restaurants

m Monuments

Help

Find the establishment that meets your
accessibility needs, for example:

= Accessible
shower
Magnetic
2~ .
induction loop
Information in
easy-to-read

format

Information in
braille

Help

You can add new tourist resources,
allocate an accessibility score, add to
favourites and make comments:

& Detalhe do recurso turistico

Torre de Belém

Monumentos L N B e
Palacios / Cas.. 4.0/5

# Endereco:
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Accessibility Apps: Tur4All

TUR4all Menu Accessibility criteria Accessibility criteria
Support staff for PRM -,j Visual emergency alarm systems
Q' Search tourist resources
““ Close to me Parking reserved for PRM v Assistance dogs allowed
Add resource 0 T— X E Information in Braille
@ TURA4all Destinations Toilets reﬁerv&d fOI' PRM v m Audlo gu'des
— ® .
) TUR4all Experiences (lf,\-l_' Room adapted for PRM Information in easy-to-read format
‘E'I' | Take part in TUR4all Accessible shower Visual signposting
23 | My TURA4all Support products for the bathroom i) Multimedia guides
. ; Hom Facilities for families with
7 | Information Accessible bath NS small children
T ; . @ Menus for people with food
mr | Associated apps Lift 'mf\/ eeaisesnalle
{5 Configuration Pool with poolside hoist Je) Facilities for bicycles

Cancel 0K Cancel OK
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Accessibility Apps: Tur4All

¢ Back Detail of tourist resource

Palace Hotel & SPA - Termas @
do Bicanho

Accommodation
Hotels [ Apartment hotels / Hostels /
Guesthouses
0/5s OO0OOQO
# Address:

Termas do Bicanho - Samuel,
3130-112 Soure

Samuel(Coimbra)
Portugal

°Map

€ Back Accessibility /7

Palace Hotel & SPA - Termas do Bicanho

Information about the accessibility of this
tourist resource has been provided by
users

Customer Service Area

Inside circulation

Adapted room

Restaurant and bar areas

¢ Back Palace Hotel & SPA - Terma...
Entrance

General information

Photo/s of general information of entrance

=1
=

Entrance

(] No slopes

~ Name of the tourist resource clearly
! visible and legible

The entranceway analysed is
(@) The main one
Width of the entrance door

(@ Greater than or equal to 78 cm
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Accessibility Apps: Tur4All

{ Back Palace Hotel & SPA - Terma... ¢ Back Palace Hotel & SPA - Terma... Image Close

Adapted toilet in common areas Adapted toilet in common areas

(7] Toilet suitable for PRM

Photo/s of characteristics of adapted
toilet in common areas

.

@) Yes
The space is at least 80 cm or greater

[/] Left-hand side

Access without changes in floor level
@) Yes
Door width
(%) Greater than or equal to 78 cm
Door opening
[] Outward
Free turning space ? 150 cm of diameter
@) Yes
Clear space to transfer to the toilet

©) Yes

Height of the toilet seat

@® High (greater than or equal to
- 45cm)

It has support bar(s)
© Yes
Toilet grab bars
[7] Right-hand side
The bars on the right-hand side are
(@ Folding

Sink

[] With mixer tap

. Without pedestal
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http://martynsibley.com/

ACCESSIBLE HUSKY DOG SLEDDING
IN FINLAND

434
SHARES

--WHEN YOU BELIEVE!

EDITED BY;
NICHOLA DAUNTON
C © 222 = OO wid fo3
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http://jayonlife.com/

Travel Bloggers

Filming in Greenwich for Accessible London I About

UPDATE: As of
25/09/2015 Nigeria
has been removed
feam the WHO's Polio
Endemic List! Having
been born in Migeriz, | hail from one of

Posted by Jay in Travel on February 12th, 2018

three countries where palio is still

i unfortunately endemic, the other two
being Pakistan and Afghanistan. | had
: F 1 L M I N G i > 1 contracted the poliovirus bafare my
ACCESSIBLE § . Read More

l Get Social with Jay

(5 =

f » 0 ®

| Popular Posts
Commanwealth Women's Farum

Best Monday Ever Sponsared By Leraio
Foods & Hamilton

Filming in Grzenwich for Accessible

London

g,— . a5 . { Chhatrapati Shivaji Airpart IS The
L]
The Queen’s s _ it
Royal Observatory via Museumn grounds i Jahannesburg v Cape Tawn — Which South
African City Should You Visit?

Royal Observatory i xins wiiam wa
| Popular Images
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Praiviar Inh Mahehaster Bury | https://www.simplyemma.co.uk/

Wheelchair Accessible Hotel in
Manchester

Last month we headed down to Manchester for a two-night stay at Premier Inn Manchester
Bury. The reason for our trip was to see the Foo Fighters at Etihad Stadium. Despite the
hotel not being super close to the stadium we found staying at this hotel worked out great
for us. Let me share my thoughts and experience from my stay in a wheelchair accessible

room at Premier Inn Manchester Bury.

Booking an Accessible Room

Booking an accessible room at Premier Inn is easy to do online. You can easily select an

accessible room from a drop-down menu. From past experiences of staying at Premier Inns
where | was allocated an accessible room with a bathtub, | decided to call the hotel and
request a roll-in shower. | spoke to a woman who confirmed she had allocated me into an
accessible room with a roll-in shower and that she would put a note on my booking not to

Meet Emma

move me into another room. Excellent, so | thought!

Hello I'm Emma. My mission is
Jpremier NN  Beokahotel Shortbresks Business  VWhywe're Premier hmkmu;m = tngnn tﬂ Shﬂw Fﬂu the pﬂ'ssibiiities ﬂf
accessible travel through my

B Manchester Bury Spring it on! travel guides, tips and reviews. |

There's no better time to start exploring also share personal stories, live
WediAg2016 B 1« 1 the very best of the UK

ot Thu TAug 2018

= e VVhere do you want to stay?

event reviews and more.

Show best prices within +/- 1 days

Adults Chitdren (3-15yr3! Room type

Search now I
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E. Specialised listings, agencies and operators
Example of Tui https://www.tui.co.uk/holidays/accessible-holidays

\J.Tm O el Al [ ok Sharkat () L Acciat & Hookings v

HOLIDAYS - CRUISES -~ FLIGHTS+ HOTELONLY DEALS-~ DESTINATIONS~ EXTRAS

Departura Alrport Destination ar Hotel Departure Date Diuration Rooms & Guests

Choose airports 2= Any D List | Select a date F1 | 7 nights v | 2 Adults 0 Children  f} SEARCH

> » Accessible H

Accessible Holidays

WHAT MAKES AN ACCESSIBLE HOLIDAY?

. J , | ‘I‘J: LY
. N . ey
Wheelchair Accessible
Resorts Accessible Transfers Airport Assistance

We have an extensive range of accessible hatels, Ohur teams will be able to provide infarmation on Our tearns will help with bags, checking in.
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Example of Tui https://www.tui.co.uk/holidays/accessible-holidays

OUR GUARANTEE
ACCESSIBLE FACILITIES A WIDE RANGE OF CHOICES PEACE OF MIND
We'll recommend accessible hotels, apartments Hundreds of tailor-made holidays, from city We always use approved TU| accommodation,
and villas in a variety of resorts breaks to cruises so we can check it will have what you need

FREQUENTLY ASKED QUESTIONS

How can | ask TUIl about accessibility? @

If you or someone you're travelling with has reduced mobility, a visual impairment, autism, or a disability - hidden or otherwise — get in tauch by giving our
specialist phone line a call. Our friendly and knowledgeable Custormer Welfare team are on hand to help you find the holiday that’s right for you, answer your
queries, provide general advice, and help you feel at ease about travelling. The number to call is +44 203 451 2585 if you're in the UK, or #353 1 605 6500 from

Ireland. The earlier you get in touch the more time it allows for us to get everything we can ready for you.

Are adapted rooms available? @

Are the aeroplane toilets accessible? @
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Last tips : When writing for the Web
Ask yourself these 3 questions:

1. Whois this for? Know what your readers will know
2. What do they want?  Are they looking for facts or...
3. What do you want? Attract their attention?

Buy your product?

Sign up for your service?

Contact sales or make a booking?

When you know these things...
-Then you can market your product to fit that specific person!
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Disclaimer

Some of the images included in the presentation are taken from the
Internet: if their use is subject to copyright, please notify it to the
coordinator of Games Without Barriers project who will promptly
remove them.

Send the notification by e-mail to m.minuti@incipitconsulting.it

Games Without Barriers project Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-ITO1- KA202-007450 - CUP code G95G19000500006

The content of this document represents the views of the authors only and is their sole responsibility; it
cannot be considered to reflect the views of the National Agency or the European Commission or any other
body of the European Union. The National Agency and the European Commission do not accept any
responsibility for use that may be made of the information it contains.
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