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LU Objectives :
1. To show how the tourism industry can 

promote accessibility and attract the 
inclusive tourism market.

2. To explain how guests search for 
accessibility, the communication channels 
and what prompts them to book. 

3. To present some good communication 
strategies and practices by tourism 
destinations and businesses around Europe. 
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It is particularly important for people with access 
requirements that the information is:
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Key Marketing Tools
A. Your Access Statement / Accessibility Guide 

B. An accessible website

C. Social media

D. Apps

E. Bloggers and travel review  channels

F. Specialised listings, agencies and operators 
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A. Access Statement / Accessibility Guide
An Access Statement is a summary of what is on offer and is 
not a judgement on your accessibility. 

The Statement should be accurate and factual. 

For example, never say ‘we are accessible’, as this means 
different things to different people. 

Audit your business and describe what you have. 
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. Access Statement / Accessibility Guide
Examples 

• VisitEngland / VisitScotland Accessibility Guides
https://www.accessibilityguides.org/example-guides

• Pantou Access Statement (example) 
https://www.thebrehon.com/files/hotel/downloads/The_Brehon_Access_Guide_May_2019_compressed.pdf

These marketing tools are dealt with in previous Learning Units

https://www.accessibilityguides.org/example-guides
https://www.thebrehon.com/files/hotel/downloads/The_Brehon_Access_Guide_May_2019_compressed.pdf
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B. An accessible website: www.edenproject.com

http://www.edenproject.com/
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Eden Project website (footer)
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Eden project website: online Access Guide
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Eden project website: online Access Guide
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Eden project website: online Access Guide
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C. Social  Media Channels
1. Spread the word about the company:

Social media users projected to increase to almost 3.1 billion in 2021.  
Most popular social media platforms: Instagram, Twitter, and Facebook have 
significantly impacted the way people travel. 
87% of millennials are looking at Facebook for travel inspiration. 

2. Attract new customers:
People discover and buy new products in-app. 
43% of social media users have purchased a product after liking it on
Pinterest, Facebook or Twitter. For travel companies, this is an opportunity
to encourage their social media followers to become customers and grow
their revenue.

3. Increase customer satisfaction:
Social media platforms are a communication tool, faster than email or phone. 
63% of people use social media for customer support & service enquiries. 



Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006

M 4  LU1 6  - M a r ket i n g  a c c e s s i b i l i ty  

.  Social  Media:  W h i c h  c h a n n e l s fo r  t rav e l ?  

Instagram 1 billion monthly users (Jan 2020)

Twitter 330 million monthly users (Jan 2020)

Facebook  2.38 billion monthly users (Jan 2020)

Pinterest 335 million monthly users (Jan 2020)

You Tube 2 Billion monthly active users (Jan 2020)
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Social  Media:  W h o i s u s i n g – a n d  fo r  w h a t ?  

Instagram Six in ten online adults have Instagram accounts. 
75% of US businesses will be on Instagram in 2020 (est).
Instagram explore page viewed by 200 million accounts daily.

Twitter 34% of Twitter users are females and 66% are males.
85% of SMEs use Twitter to provide customer service.

Facebook  96% of users access Facebook via mobile devices. 
62% of online Seniors aged 65+ are on Facebook and
72% are between age 50-64. 
Europe has 387 million Facebook users.

Pinterest There are over 175 billion ideas on Pinterest.
90% of Pinners described Pinterest as filled with positivity
72% of Pinners use Pinterest to decide what to buy offline.
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Social  Media:  YouTube
• Second largest search engine on the Internet (after Google) 
• 80% of YouTube users come from outside the US.
• 35+ and 55+ age groups are the fastest growing YouTube 

demographics.
• Widely used for travel marketing – destinations, businesses 
• Travel hack videos (packing tips etc.)
• Accessible travel hacks (for wheelchair users and others)
• 75% of adults turn to YouTube for nostalgia rather than 

tutorials or current events.
Videos from destinations on YouTube 
• E.g. 360 videos from www.VisitEurope.com

https://www.youtube.com/channel/UC1Sm0FecV7DGn5gn0FLw3Ig

http://www.visiteurope.com/
https://www.youtube.com/channel/UC1Sm0FecV7DGn5gn0FLw3Ig
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D. Accessibi l ity Apps: E xa m p l e - Tu r 4 A l l  

https://www.tur4all.es/

https://www.tur4all.es/
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Accessibi l ity Apps: Tur4All  



Co-funded by the Erasmus+ Programme of the European Union
G.A. n. 2019-1-IT01- KA202-007450 - CUP code G95G19000500006

M 4  LU1 6  - M a r ket i n g  a c c e s s i b i l i ty  

Accessibi l ity Apps: Tur4All  
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Accessibi l ity Apps: Tur4All  
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Accessibi l ity Apps: Tur4All  



E. Travel Bloggers
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http://martynsibley.com/

http://jayonlife.com/


Travel Bloggers
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http://jayonlife.com/

http://jayonlife.com/


Travel Bloggers
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https://www.simplyemma.co.uk/

http://simplyemma.com/
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E. Specialised listings, agencies and operators 
Example of Tui https://www.tui.co.uk/holidays/accessible-holidays

https://www.tui.co.uk/holidays/accessible-holidays
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Example of Tui https://www.tui.co.uk/holidays/accessible-holidays

https://www.tui.co.uk/holidays/accessible-holidays
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Last tips : When writing for the Web 

Ask yourself these 3 questions:

1. Who is this for?             
2. What do they want?
3. What do you want?   

When you know these things…
- Then you can market your product  to fit that specific person! 

Know what your readers will know
Are they looking for facts or…  
Attract their attention?
Buy your product?
Sign up for your service?
Contact sales or make a booking?



Text..
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Disclaimer
Some of the images included in the presentation are taken from the 
Internet: if their use is subject to copyright, please notify it to the 
coordinator of Games Without Barriers project who will promptly 
remove them. 
Send the notification by e-mail to m.minuti@incipitconsulting.it
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